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“We are so proud 
to have a green 
company that 
reflects our core 
values, and that 
our choices make 
an impact.”

GREEN-BEAUTY GURUS

Who they are: Adriana De Luca, 38, 
mom of three kids, aged 11 and seven 
years, and 11 months; and Michelle 
LaLonde, 40, mom of two kids, aged 
six and two; are co-owners of Tiber 
River Naturals in Winnipeg.
Green cred: Adriana never thought 
her future lay with her Italian 
grandmother’s homemade soap 
recipe, “but as soon as my daughter 
was born I knew I couldn’t go back to 
12-hour days working as an account 
manager,” she says, “so I learned from 
my Nana and began making soaps.” 
She was determined to use natural, 
eco-friendly ingredients such as  
local canola oil, fruit and vegetables, 
because respect for the earth is  
close to her heart. 

“I had studied sustainable 
development at school,” says Adriana, 
“and the more I found out about the 
negative impact businesses could have 
on the environment, the deeper my 
passion for the environment became.” 
Adriana founded Tiber River Naturals, 
and started selling at home parties. 
Six years later, she joined forces with 
one of her retail customers, Michelle, 
who now handles the marketing and 
promotion side of the business. Today, 
they have two retail locations in 
Winnipeg, each with a nail and body 
bar featuring their line of natural 
bath and beauty items. 

Green beauty doesn’t stop with 
the ingredients – Adriana and 
Michelle also choose eco-friendly 
local suppliers and use recyclable 
containers, compostable eucalyptus 
plastic and plantable paper gift cards. 
Eco-challenge: “Finding information 
about ingredients is also a really big 
challenge sometimes,” says Adriana. 
Some natural ingredients “can bind 
with heavy metals in the water and 
suffocate aquatic life.” So she does 
her homework, either by working 
with a local environmental 
consultant, contacting the 

manufacturer or finding studies 
through a university library database.
Support system: Both owners point 
to the financial backing they received 
from their local credit union and the 
support from the Women’s Enterprise 
Centre, as well as family and friends. 
In the early days, one of Adriana’s 
friends used to wrap bath bombs and 
assemble gift baskets free of charge; 
she’s now Tiber River’s production 
manager. “I’ve surrounded myself 
with a great group of friends who are 
businesswomen, and their advice is 
absolutely invaluable,” adds Michelle. 
Sign of success: This year they 
celebrated 10 years in business with 
annual sales that will exceed  
$1 million. Michelle also headed to 
Los Angeles earlier this year to pop 
Tiber River products into gift bags  
for the 2010 Golden Globe Awards.  
Best Tip: “If you have a passion for 
something,” says Adriana, “put your 
head down and go for it!”


